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Tourism competitiveness is the frontier of modern tourism research.In the late 
1980s, according to the demand of the development of the society, many scholars who 
major in the economics and management carried out an extensive research on tourism 
competitiveness. This research in other countries is earilier than China. Chinese 
scholars started to study this field in 1996. In recent years, due to the special 
contribution of tourism to the national economy, every countries and regions pay more 
and more attention to national and regional competitive advantage of tourism in order 
to promote the domestic and local tourism competition. Although now more and more 
academics began to focus on the tourism competitiveness, this research in Longyan 
City is still blank. 
Based on the specificity of tourism industry and the theory of Porter's "Diamond 
Model", this aothor built up a model of the tourism competitivenesso in this article 
from the production factors, demand factors, corporate strategy and 
competition-related and supporting industries, government support, opportunities.The 
author also combined this model with the real situation of tourism development in 
Longyan City, the real, and analysed the influences and the problems in the tourim 
competitiveness in Longyan City by using the document analysis, competitive 
analysis, theoretical investigation and empirical analysis and other methods. In the 
end, the countmeasures for prompting the tourism competitiveness in Longyan City 
were proposed. The aim of this article is to provide a way or method to develop the 
tourism of Longyan City quickly.   
This article is divided into six chapters: 
The first chapter is an introduction. This chapter described the background , the 
significance of topics, analysed the domestic and foreign research results, and also 
proposed the framework and research methodology of this study. 














defined the concepts for the competitiveness of the tourism industry and presents the 
relavant theories.  
The third chapter is for building up the model of tourism competitiveness. 
According to Porter's "diamond model" and combining the speciality and the 
influences of the tourism industry, this charpter built up and analyzed the research 
model of the tourism competitiveness. 
The fourth chapter is the analysis and evaluation of the tourism industry 
competitiveness in Longyan City. According to tourism competitiveness model and 
comparing with Sanming City and Zhangzhou City, this charpter analysed the 
competetiveness situation and the restraints in tourism industy in Longyan City, from 
the current statuations of tourism development in Longyan City, the production 
factors of tourism industry, the competitiveness of tourism enterprises, the demand 
conditions of tourism industry, the status quo of tourism-related industries and support 
the industry, government investment and management situation of the tourism 
industry, development opportunities and so on. 
The fifth charpter analysed the advantages and disadvantages of tourism 
competitiveness in Longyan City. And put forward the strategies and countmeasures 
of enhancing the tourism competitiveness of Longyan City.  
The sixth chapter is the end of this article. This chapter brought forward the 
conclusions and shortcomings. 
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主抓的“10+3”重点产业之一。2009 年，龙岩市共接待国内外游客 797 万多人
次，比增 11.1%，旅游总收入 55.37 亿元，比增 10.4%，在福建省的排位由上年
的第 8 位上升为第 6 位①。全市旅游重点项目 28 个，其中省重点项目 10 个，占
福建省旅游重点项目的四分之一，成为拥有 多省旅游重点项目的设区市，酒店
                                                        








































































































































































究竞争力问题奠定了理论基础①。从 1992 年起，由加拿大学者克劳奇(Geoffrey 















                                                        
①MiChaelE.Porter.theCompetitiveAdvantageofNations[M].theFreePress,1990 
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